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Event Management merupakan salah satu bisnis dalam industri pariwisata yang 
bergerak di bidang pelayanan jasa. Meskipun belum terjamah seluruhnya, 
perkembangan industri ini memiliki potensi besar dalam menyumbang devisa 
negara. PT Dian Permata Omega (DPRO) merupakan salah satu perusahaan Event 
Management yang menawarkan pelayanan jasa kegiatan MICE (Meeting, Incentive, 
Convention, Exhibition). Penulis melaksanakan kegiatan magang sebagai 
Marketing Communication di PT Dian Permata Omega (DPRO) dengan tujuan 
memperoleh wawasan mengenai aktivitas Event Management sebagai bagian dari 
Marketing Communication. Penulis juga ingin mengasah soft skills seperti 
kerjasama tim, manajemen waktu, dan komunikasi interpersonal, serta 
mengimplementasikan materi kuliah yang telah dipelajari, khususnya Event 
Management dan Marketing Communication. Selama melaksanakan kegiatan 
magang, perusahaan memercayakan penulis untuk menjadi bagian dari Marcom 
Event dan mengelola Event Jafra Beauty Party. Pada prosesnya, penulis 
menerapkan lima tahap Event Management yaitu riset, desain, perencanaan, 
koordinasi, dan evaluasi. Kelima tahap tersebut kemudian menjadi acuan dalam 
melaksanakan setiap event. Pada akhirnya, penulis dapat menyimpulkan bahwa 
peran Marketing Communication dalam di industri Event Management, khususnya 
di PT Dian Permata Omega (DPRO) sangatlah vital bagi kelangsungan perusahaan. 
Penulis juga memberikan saran bagi universitas untuk menambahkan materi 
tentang MICE (Meeting, Incentive, Convention, Exhibition), memperdalam materi 
tentang Event Management sebagai bagian dari pekerjaan Marketing 
Communication, serta lebih banyak mengambil contoh permasalahan nyata di 
industri jasa kreatif agar mahasiswa dapat mempersiapkan diri untuk terjun ke dunia 
kerja yang sebenarnya. Untuk DPRO, penulis menyarankan agar perusahaan 
melakukan pembagian kerja dan timeline yang lebih efektif dan efisien agar setiap 
pekerjaan dapat dieksekusi dengan lebih maksimal. 
 





Event management is one of the businesses in tourism industry that provides 
service. This growing business offers a big potential to contribute to the country 
capital gain. Dian Permata Omega corp. is a company that provides event 
management services such as MICE (meeting, incentive, convention, exhibition). 
The author conducted internship at Dian Permata Omega Corp. as a marketing 
communication officer to gain an insight of event management work, in particular, 
marketing communication work. During internship, the author implemented and 
sharpened such soft skills as teamwork, time management, interpersonal 
communication, as well as learned subject materials, particularly event 
management and marketing communication. In the internship program, the author, 
as a part of marketing communication division was entrusted to manage the Jafra 
Beauty Party Event. Five stages of event management, which are research, design, 
planning, coordination, and evaluation were implemented throughout the process. 
The five stages then became guidances in conducting every event. Finally, it can be 
concluded that the marketing communication plays an essential role in the event 
management business, as well as event management company like Dian Permata 
Omega corp. the author provided some suggestions for university to provide more 
materials on MICE (meeting, incentive, convention, exhibition), explore more of 
the materials of event management as a part of marketing communication, and 
provide more case studies in the creative industry to equip students for professional 
world. In addition, the author also provided a suggestion for the company, that is 
to create a more efficient and effective timeline and work distribution in order that 
all work can be done well. 
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